
M.Sc.FashionDesigning&Merchandising(semester-II)

Session(2023-2024)

Subject-PatternDevelopment&Draping(Practical)

Credits:0-0-3
Practical:2x3pds/week Max.Marks:75
Time:3hrs.
Objectives:
Tounderstandthedrapingaspectsofpatternmaking.
Toapplytheknowledgeofdrapingindevelopingpatternsanddesignsbydraping

MONTHWISE

DIVISION

SYLLABUSUNITISATION

January&

February

Unit:1

1.Blockwithwaistdart

2.BlockwithArmholeandWaistdart

3.DartlessBlock

DrapingofSleeve

4.Basicsleeve

Unit:2

DrapingofCollars

1.Convertiblecollar

2.Mandarincollar



March

Unit:2

DrapingofCollars

3.Notchedcollar

4.Shawlcollar

DrapingofTorsoblockusingfollowingfeatures:

1.Fishdart

2.Princessline

April Unit:2

DrapingofBodicewithfollowingfeatures:

3.Stylisednecklineandarmholes

4.CowlNeckline:BasicorCowlwithyoke

DrapingofBodicewithfollowingfeatures:

5.Turtleneckline

6.Yokesandstylisedhemlines.

M.Sc.FashionDesigning&Merchandising(semester-II)

Session(2023-2024)

Subject-Fashionillustration(Practical)

Credits:0-0-3
Practical:2x3pds/week TotalMarks-75
Time:4hrs
Objective:
Toenablestudentstodrawfashionfiguresandmodelfigures
Instructionstotheexaminer:



Theexaminerwillsetonequestionfrom eachunit.Questionsmayhavesub-parts.

MONTHWISE

DIVISION

SYLLABUSUNITISATION

January&February Unit-1

1.BasicBlockFigure-Female.

GeometricFashionmodelwithmovableballjoints.

FigureDrawingindifferentposturesbysoft

rendering.

SketchingofFacialfeatures–Eye,Ear,Nose.

SketchingofFaces&HairStyles

Sketchingofhands,Arms,Legs,Feet.

March Unit-2

7.BasicBlockFigure–Male.

GeometricFashionmodelwithmovableballjoints.

FigureDrawingindifferentpostures.

SketchingofFacialfeatures–Eye,Ear,Nose.

April Unit-3

ThefollowingdetailsmaybeillustratedonMale

/FemaleFigure.

Toillustratedetailingofpleats,tucks,darts,yokes

andgodets.

Detailingofhemlines,edging,pockets,fasteners,

trimmingsandaccessories.



13.Toillustratevariationsinskirts,dresses,trouser,

coats,andjackets.

M.Sc.FashionDesigning&Merchandising(semester-II)

Session(2022-2023)

Subject-ProductDevelopmentWorkshop(Practical)

InstructionstotheExaminer:
Constructionofanyonegarmentfrom thelistgivenbelow.
Casualwear
Partywear(Traditional/Western/Fusion)
Executivewear
Nightwear
Emphasisshouldbegiventothepatterndevelopment,placementson
thefabric,designfeaturesandfinishingofthegarment

MONTHWISE

DIVISION

SYLLABUSUNITISATION

January&February  THEME:PARTYWEAR

 ThemeBoard

 MoodBoard

 ColourBoard

 SwatchBoard

 SpecsSheet

 FinalDesignSheet

 SpecificationSheet

 MeasuringSheet

 DraftingSheet

 LayoutSheet



 PatternSheet

 PhotoShoot

 ConstructionofPartyWear

March  THEME:CausalWEAR

 SwatchBoard

 SpecsSheet

 FinalDesignSheet

 SpecificationSheet

 MeasuringSheet

 DraftingSheet

 LayoutSheet

 PatternSheet

 PhotoShoot

 ConstructionofCasualwear

April THEME:NightWEAR

 ThemeBoard

 MoodBoard

 ColourBoard

 SwatchBoard

 SpecsSheet

 FinalDesignSheet



 SpecificationSheet

 MeasuringSheet

 DraftingSheet

 LayoutSheet

 PatternSheet



May THEME:NightWEAR

 ConstructionofNightwear

 PhotoShoot

M.Sc.FashionDesigning&Merchandising(semester-II)

Session(2023-2024)

Subject-ComputerAidedDesigning(Practical)

Credits:0-0-3
Practical:2x3pds/week Max.Marks-
75
Time:3hrs
Objectives:
Toenablestudentstolearntheapplicationofpatternmakingsoftware
InstructionsfortheExaminer:
Theexaminerwillsetonequestioncoveringthewholesyllabus.Thequestionwill
have
subparts
PatternMaking(UsinganySoftware)
Introduction
NotchesandDarts
Pleats,Tucks,yokes,Godets
Dartmanipulation
MarkerMaking
MarkerMakingandpieceplottingofvariousproducttypesandprintingonA4
sheets.



MONTHWISEDIVISION SYLLABUSUNITISATION

January&February Project1:

Pattern

1 ChildbodiceblockandsleeveBlock.

1.AdultBodiceBlockandSleeveBlock

(MaleandFemale)

2.Sleeves(Dolmansleeve,Magyarsleeve,

puffsleeve)

March Project1:

Pattern

1.Collars(capecollar,convertiblecollar,

Mandarincollar)

2.Skirts(basicskirt,circular)

April Project1:

Pattern

3.Skirts(Pleatedskirt,yokeskirt)

4.GradingofAdultBodiceBlock

5.GradingofSleeve

M.Sc.FashionDesigning&Merchandising(semester-II)

Session(2023-2024)



Subject-FashionMerchandisingMarketing(Theory)

Credits:4-0-0
Theory:4pds/week Max.Marks–
100
Time:3hrs
InstructionsforthePaperSetters:
Eightquestionsofequalmarks(Specifiedinthesyllabus)aretobeset,twoineach
ofthefour
Sections(A-D).Questionsmaybesubdividedintoparts(notexceedingfour).
Candidatesare
requiredtoattemptfivequestions,selectingatleastonequestionfrom eachSection.
Thefifth
questionmaybeattemptedfrom anySection.

MONTHWISEDIVISION SYLLABUSUNITISATION

January&February Unit-1

1.Fashionterminology:Fashion,Fad,

Classic,Style,Trends,Apparel,High

Fashion,Mass,Fashion,Boutique,

Couture,Couturier,Taste,Silhouette

2.TheoriesoffashionAdoption

3.FashionCycle:StagesofFashion

Cycle,lengthofcycle,brokenfashion

cycle.AcceleratingandRetarding

Factors.

4.FashionForecasting:TrendAnalysis,

Merchandizeplanning.

Unit-II

5.FashionBusiness:Introduction,Scope,

FormsofBusinessOrganization.

6.FashionMerchandising:Introduction,role

andresponsibilityofMerchandiser.

7.RangeDevelopment:Productandrange

developmentonthebasisoffashioncalendar,



marketresearch.

March

Unit-III

8.UnderstandingMarketingandMarketing

Process:Natureandscope

9.StrategicPlanningintheMarkets:The

fashionmarketsandthemarketing

environment.

10.MarketResearch:Consumermarketand

behaviourofconsumers.

11.InternationalandDomesticFashion

Markets:HauteCouture,Prêt–a-Porter,

Mass

production.

12.FashionMarketsofWorld:Italy,Paris,

India.

April

Unit–V

13.Advertising-Roleandtypesof

Advertising.

14. SalesPromotion:Techniques,

Promotionalstores.

15.FashionPhotography–Design

Studios.

16.CollectionShows,FashionShows,

Publicity



M.Sc.FashionDesigning&Merchandising(semester-II)

Session(2023-2024)

Subject-ResearchMethodology(Theory)

Credits:2-0-1
TotalMarks:75

Theory:-50Mark TimeforPaper:3Hrs
Internal:-25Marks
InstructionsforthePaperSetters:
Eightquestionsofequalmarks(Specifiedinthesyllabus)aretobeset,twoineach
ofthefour
Sections(A-D).Questionsmaybesubdividedintoparts(notexceedingfour).
Candidatesare
requiredtoattemptfivequestions,selectingatleastonequestionfrom eachSection.
Thefifth
questionmaybeattemptedfrom anySection.

Objective:Tointroducetheimportanceofresearch
Topreparethestudentsforresearchprojects

Todevisearesearchproject

MONTHWISEDIVISION SYLLABUSUNITISATION

January&February Meaning,objectivesandTypesofResearch

2.FirstphaseofResearchprocess:Formulating

theresearchproblem andDevelopmentof

hypothesis.

3.ReviewofLiterature

SECTION–B

4.PreparingtheResearchDesign:Exploratory,

Descriptive,Diagnosis,Experimentation.

March 5.SamplingDesign:DeliberateSampling,Simple

Random Sampling,StratifiedSampling,

ClusterSampling.



6.Collectionofdata

SECTION–C

7.easurementsandScalingTechniques-

Nominal,Ordinal,IntervalandRatio.

8.Processingandanalysisofdata:Codingand

tabulation.

April SECTION–D

9.IntroductionofmeasuresofcentralTendency:

Mean,Medianandmode,Percentage,Chisquare,

z-test,t-test.

10.ToPlanalayoutofresearchproject.

M.Sc.FashionDesigning&Merchandising(semester-IV)

Session(2022-2023)

Subject-:PortfolioDevelopment(Practical)

InstructionstotheExaminer:Theexaminerwillsetonethemebasedquestion.Emphasis

shouldbegiventothetheme,designfeaturesandpresentation.

InstructionstotheFaculty:Theartportfolioisanexpressionofagraduatingstudent’s

creativity,design/ability,technicalexpertise,illustrationandpresentationskills.Itshould

exhibitthestudent’sinclinationtowardstheparticularsegmentoftheindustrybyidentifying

thetargetcustomers,designrequirementsandpricing.Itshouldideallycompriseof30-35

sheetskeepingthefollowingpointsinmind.

Uniform Format:Itisimportanttokeepallthesheetsofthesamesizetomaintainvisual

continuity.Sheetsshouldbegroupedseparatelyandsystematicallyeitherhorizontallyor

vertically.Thisensuresuniformityofpresentation.Thepresentationoftheportfoliodepends

onthecontentsandalsoonlayouts.Theendresultshouldlookveryneatandprofessional.

MONTHWISE

DIVISION

SYLLABUSUNITISATION



January&February

THEME-1

ThePortfoliomustinclude:Curriculum Vita

PageofContents

Themeoftheproject

Mood board,Story Board,Ideation Board,Colour

PaletteandFabricChart.

Thumbnails.

There should be inclusion ofdesigns forMale/

Female/Kids.

Flatworkingdrawings,specificationsheetsshowing

technicalstrengtharevitallyimportant.Lineplanning,

Fabric Indications, Fabric Consumption detailed

measurementchartsetcareallessential.Theseareto

beusedinconjunctionwithcroquies.

TheCollectionistobebasedoninnovativefabric

combinations,surfacetextureandornamentation.Itis

veryimportantthatthedesignsandembroiderymotifs

beoriginal.

March THEME-2

ThePortfoliomustinclude:Curriculum Vita

PageofContents

Themeoftheproject

Mood board,Story Board,Ideation Board,Colour

PaletteandFabricChart.

Thumbnails.

There should be inclusion ofdesigns forMale/

Female/Kids.

Flatworkingdrawings,specificationsheetsshowing

technicalstrengtharevitallyimportant.Lineplanning,

Fabric Indications, Fabric Consumption detailed



measurementchartsetcareallessential.Theseareto

beusedinconjunctionwithcroquies.

TheCollectionistobebasedoninnovativefabric

combinations,surfacetextureandornamentation.Itis

veryimportantthatthedesignsandembroiderymotifs

beoriginal.

April THEME-3

ThePortfoliomustinclude:Curriculum Vita

PageofContents

Themeoftheproject

Mood board,Story Board,Ideation Board,Colour

PaletteandFabricChart.

Thumbnails.

There should be inclusion ofdesigns forMale/

Female/Kids.

Flatworkingdrawings,specificationsheetsshowing

technicalstrengtharevitallyimportant.Lineplanning,

Fabric Indications, Fabric Consumption detailed

measurementchartsetcareallessential.Theseareto

beusedinconjunctionwithcroquies.

May THEME-3

TheCollectionistobebasedoninnovativefabric

combinations,surfacetextureandornamentation.Itis

veryimportantthatthedesignsandembroiderymotifs

beoriginal.



M.Sc.FashionDesigning&Merchandising(semester-IV)

Session(2022-2023)

Subject-ProductDevelopmentWorkshop(Practical)

InstructionstotheExaminer:
TheExaminerwillsetonethemebasedquestionforconstruction.Theemphasisshouldbe

giventodesignfeatures,patterndevelopment,placementsonthefabricandfinishingofthe
garments.

WORKSHOPInstructionstotheFaculty:Studentstodesignalinetakinginspirationfrom
athemeandconstructthreegarmentswithatleastthreeaccessoriesforKids/Male/
Female

MONTHWISE

DIVISION

SYLLABUSUNITISATION

January&February  THEME:PARTYWEAR (MALE)

 ThemeBoard

 MoodBoard

 ColourBoard

 SwatchBoard

 SpecsSheet

 FinalDesignSheet

 SpecificationSheet

 MeasuringSheet

 DraftingSheet

 LayoutSheet



 PatternSheet

 PhotoShoot

 ConstructionofPartyWear

March  THEME:CausalWEAR(FEMALE)

 SwatchBoard

 SpecsSheet

 FinalDesignSheet

 SpecificationSheet

 MeasuringSheet

 DraftingSheet

 LayoutSheet

 PatternSheet

 PhotoShoot

 ConstructionofCasualwear

April THEME:PARTYWEAR(KIDS)

 ThemeBoard

 MoodBoard

 ColourBoard

 SwatchBoard

 SpecsSheet

 FinalDesignSheet

 SpecificationSheet

 MeasuringSheet



 DraftingSheet

 LayoutSheet

 PatternSheet

May THEME:PARTYWEAR

 ConstructionofNightwear

 PhotoShoot



M.Sc.FashionDesigning&Merchandising(semester-IV)

Session(2022-2023)

Subject-:FashionMerchandisingandRetailing(Theory)

Instructionstotheexaminer:
Questionpaperwillhave5units.
Examinerwillsettotalof10questionscomprisingtwoquestionsfrom eachunit
Studentswillattemptonequestionfrom eachunit.Questionscanhavesubparts.

Allquestionswillcarryequalmarks.

MONTHWISEDIVISION SYLLABUSUNITISATION

January&February SECTION-A

RetailOrganisationalstructure store:Buying,

Selling, Line and Staff function, Retailing

formats,Role and Responsibility of Retail

FashionBuyer.

Customeridentification,Customer,Planning

androleofBuyer.

March SECTION-B

Retailstorechains–National(Ebony,FabIndia,

RituWears,ShoppersStop)andInternational(Tommy

Hilfiger,Espirit)

StoreOperations.Storemerchandise,stores

management,Fashionsupplychanges–store

retailing,non-storeretailing.

Specialitystore:Singlelinestores,SingleBrand

StoresandMultiplelineStores.

April SECTION-B

 DepartmentalStores

 MassMerchants:Discounters,OffPriceRetailing,



OutletStores

SECTION-C

 RetailFashionPromotion

 MarketingChannels

 PlanningandDirection

 RetailAdvertising

 Publicity

 SpecialEvents

 Visualmerchandise

 PersonalSelling

 RelationshipMarketing

May SECTION-D

BrandsandlabelsPurchaseTerm:

Discount,PurchaseOrder,PaymentTerms.

Costing:CostPrice,SellingPrice,Backwardcosting.

M.Sc.FashionDesigning&Merchandising(semester-IV)

Session(2022-2023)

Subject-TextileChemistry(Practical)

Practical:2x3Pds/Week

TotalMarks:50 TimeforPaper:3

Hrs

InstructionstotheExaminer:Theexaminerwillsetonequestionfrom eachunit.

MONTHWISE SYLLABUSUNITISATION



DIVISION

January&February Unit-1

FibreIdentificationofcotton,wool,Silk,Jute,Nylon,

Polyesterusingthefollowing:

BurningMicroscopicSolubility

March Unit-2

FabricIdentificationonthebasisoffabric

construction.WovenknittedNon-wovenFabric

analysisonthebasisofthethreadcountusingatleast

threedifferenttypesofplainweavefabrics.

April Unit-2

Collectionandidentificationofyarns

SimpleNoveltyandTextured

CollectionandidentificationoffabricConstruction

techniquesWovenNon-WovenKnitted

May UNIT-3

DyeingofFabric

CottonwithnaturaldyesandDirectdyesWoolwithacid

dyesSilkwithbasicdyes

Note:Studentstovisitknittingindustry/textiledyeing/textiletestingunitandrecordthe

observationtomaintainthefile.

M.Sc.FashionDesigning&Merchandising(semester-IV)

Session(2022-2023)

Subject-CommunicationSkillsinEnglish

Practical:6pds/week TotalMarks:75

Time:3hrs Theory:50



Practical:25

InstructionstotheExaminer:Theexaminerwillsetonequestionfrom eachunit.

MONTHWISE

DIVISION

SYLLABUSUNITISATION

January&February Unit-1

 IntroductiontoVideoCommunicationandVideo

Conferencing.

 ApplicationofVideoConferencinginbusiness

managementandmarketing.

 ReportWriting:Technicalreport–style,

arrangements,Illustration,mainsectionand

appendices,conclusion,listreferences,tableof

contents,synopsis,revision.

March Unit-2

 ModernFormsofCommunication:E-mails,fax,

Advertisements,tenderNotices,auctionnotices,

publicnotices.

April Unit-3

 FashionTerms:Pliable,Psychedelic,Vogue,Beau,

Retro,Queensize,RagBusiness/RagTrade,private

label/privatelabelbrand,Merchandise,ArtDeco

print,ArtNonveau,Print,Dandy.

May Unit-4

 Resume–Writingandjobapplications




